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Introduction  

 

This Flash Eurobarometer survey (Flash Eurobarometer 258 on the ñSurvey on the attitudes of 

Europeans towards tourismò was conducted at the request of Directorate General Enterprise and 

Industry to collect citizensô views, details of holidays and travel in 2007 and 2008 and their plans 

regarding holidays in 2009.   

 

This analytical report includes the average results for the EU and highlights variances in responses 

based on the intervieweesô country of residence, their socio-demographic background and fundamental 

attitudes towards holidays and travel. It also examined how EU citizens chose a holiday destination. 

 

A special emphasis was put on the financial aspect of taking a holiday, as this is becoming the prime 

concern for travellers as well as for the tourism industry in the midst of a serious economic downturn 

affecting all economies of the EU. 

 

The fieldwork was conducted from 14 to 18 February, 2009. Over 27,000 randomly selected citizens 

aged 15 and over were interviewed in the 27 EU Member States. The sample size varied within 

Member States, ranging from 2000 in the largest to about 500 in the smallest countries (please see the 

Survey Details section in the Annex where the actual sample size for the 27 countries are indicated). 

Interviews were predominantly carried out by telephone.  

 

Due to the low fixed-line telephone coverage in Bulgaria, the Czech Republic, Estonia, Latvia, 

Lithuania, Hungary, Poland, Romania and Slovakia, face-to-face (F2F) interviews were also 

conducted (700 telephone and 300 F2F interviews) in those countries. Note: Flash Eurobarometer 

surveys systematically include mobile phones in samples in Austria, Finland, Italy, Portugal and 

Spain. 

 

To correct for sampling disparities, a post-stratification weighting of the results was implemented, 

based on the main socio-demographic variables. More details on survey methodology are included in 

the Annex of this report (section óSurvey detailsô). 
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Main findings  

Travel trends  

 

¶ Overall, in 2008, two-thirds of EU citizens (67%) made a private trip where they spent at least 

one night away from home; 58% took a vacation, defined by a stay somewhere away from 

home for at least four consecutive nights for private reasons.  

 

¶ In the more affluent parts of Europe (e.g. most of the pre-2004 countries), it is normal for 

more than three-quarters of citizens to take at least one trip per annum; in the rest of the Union 

(primarily the post-2004 Member States, but including Portugal) ï about half of the citizens 

travel each year.  

 

¶ The most popular holiday destinations of the EU holiday makers in 2008 were Spain, Italy, 

France and Greece ï and these countries dominate the current plans made for 2009. 

 

¶ As to how many people will actually take a vacation in 2009, the picture is not clear. At the 

time of the survey (February 2009), 28% of EU citizens were undecided about the type of  

vacation they want to take. Many of those yet to make a decision are probably hesitating as to 

whether or not they will take a vacation, rather than making a choice about the type of 

holiday. Unfortunately no earlier data exists that could support any projections about the likely 

percentage of the undecided groups who will eventually not take a vacation away from home. 

(For the same reason it is also unknown whether or not the current number of undecided 

citizens is above the ónormalô proportion characteristic to this period of the year.) 

 

¶ At the time of the survey, the proportion of those who are certain that they will not travel in 

2009 (19%) was below the proportion of non-travellers in 2008 (32%). It remains to be seen 

what proportion of the currently undecided ones (28%) will eventually take a holiday.   

 

¶ Four in ten Europeans travelled in 2008 and have holiday plans for 2009. However, 17% 

travelled last year but are still hesitating about a holiday in 2009 ï their eventual decision will 

be critical for the European tourism industry. This segment amounted to a relatively high 

percentage (of all residents) in some of the largest Member States in terms of tourist ñoutputò. 

The survey showed that 23% of Dutch and Italian, 21% of Spanish, 17% of French and 16% 

of German and British respondents belong to this ñvulnerableò tourist category in terms of 

prospects.  

 

¶ The focus of tourism seems to be shifting in a more domestic direction: in 2008, 43% of 

respondents took a holiday in their own country, this compares to 48% who will take a holiday 

in their resident country in 2009 (of those who already know their 2009 destination). 

Significantly fewer travellers have current plans to travel to other EU countries in 2009 

compared to 2008 (24% and 31%, respectively). Non-EU destinations, however, gained some 

popularity, probably due to the increasingly favourable exchange rates for euro area travellers 

to many destinations (among those who plan a holiday and already know a destination 28% 

plan to visit a non-EU country, which is slightly more than the 26% in 2008). 
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Travel budgets 

 

¶ Most citizens who did not take a holiday in 2008 said this was due a lack of the necessary 

funds. 

 

¶ About 4 in 10 Europeans who have plans to take a holiday in 2009 felt they have sufficient 

funds to do this (41%). Almost as many (40%) said that they would need to make extra 

savings. About 1 in 10 (11%), however, said they had serious financial problems that could 

impact their holiday plans. There were only six Member States where a clear majority who 

planned to take a holiday were confident they could afford to take a holiday in 2009: Finland 

(69%), the Netherlands (66%), Sweden, Luxembourg, Denmark (all 62%) and Austria (60%).  

 

¶ A few patterns in the data might show where the economic downturn might have the most 

affect on the tourist industry. Respondents who have planned more substantial holidays (more 

than two weeks or a combination of longer/shorter trips) are more confident about funding. 

Over half (54%) felt there would be no financial problems vs. 45% of those planning shorter 

trips. Those who preferred alternative locations were slightly more optimistic compared to 

those who like to travel to classic destinations (44% vs. 41%).  

 

¶ European travellers would first give up winter holidays (42%) if their finances were not 

sufficient to meet their total holiday plans. A quarter (23%) said they would save money by 

travelling during the low season (currently half of the EU citizensô holidays take place in July 

and August), and 20% said they would consider staying closer to home (this tendency has 

been seen in the 2009 plans, with a markedly higher share of domestic vacation plans). Last-

minute booking could also gain more popularity: 12% would consider this strategy to cut 

costs. Finally, 15% said they would (be able to) save on accommodation and 8% on the type 

of transport.  

 

¶ Secondary industries can also suffer from a decreasing travel budget, large proportion of 

Europeans indicated that they would cut cost on shopping and wellness services if they had 

less money to spend.  

 

Holiday focus, attractions, destinations 

 

¶ Europeans were most likely to travel for recreation (47% indicated that this was the main 

objective of their 2008 holiday). Another 20% were specifically motivated by the possibility 

of a beach holiday and a further 17% focused primarily on cross-cultural experiences (e.g. 

visiting cities, cultural events etc.).  

 

¶ On average, European tourists prefer value for money (33%) over ñlow priceò (16%). Safety 

and security at the destination was important for 13% of respondents and 12% indicated that 

they usually focus on quality ï not necessarily in conjunction with the associated costs.  

 

¶ Cost in itself is an overriding concern in countries where the survey found - proportionally - 

the least people taking a holiday. This shows that a lack of disposable income on the part of a 

large section of the population is a barrier to travel. Countries, where ñpriceò is clearly the 

most important factor are Hungary, Poland, Romania, Latvia and Lithuania. 

 

¶ Most Europeans preferred to spend their holidays in conventional tourist destinations (54%). 

About half as many, 28%, would rather go ñoff the beaten trackò. Those attracted to non-

conventional destinations were most likely to indicate that they appreciate the couleur locale 

(48%) at these destinations.  
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¶ Non-conventional, emerging destinations might want to anticipate relatively more guest-nights 

than the overall 28% popularity might suggest. Those who favour such locations were more 

likely to indicate that they will travel in 2009 (19% of the former said they do not plan to 

travel this year compared to 27% of those who preferred conventional tourist destinations). 

Additionally, they were also more likely to say they are planning more substantial holidays. 

 

¶ When choosing holiday destinations, most Europeans named the actual environment of the 

location (e.g. its overall attractiveness) as being the major consideration (31%). Cultural 

heritage (24%) and entertainment possibilities (15%) were the second and third most 

widespread criterion for choosing a destination.  

 

Arranging a holiday 

 

¶ A majority (56%) of holidaymakers across the EU said they had organised their main holiday 

themselves. Sixteen percent had booked travel tickets or accommodation through a travel 

agency and one-fifth had opted for a package tour, either booked through a travel agency (9%) 

or via an online travel provider (10%).  

 

¶ Holidaymakers who spent their main holiday of 2008 in their country of residence typically 

booked their travel and accommodation individually (72% compared to 47% who had 

travelled to another EU country and 42% who travelled outside the EU).  

 

¶ Europeans generally preferred non-institutional sources of information about vacation 

possibilities: the three most preferred sources were ï in part or totally ï independent of the 

tourist industry. Most respondents said they primarily relied on word-of-mouth information 

when deciding about holiday destinations: 57% utilise social networks to obtain information 

about travel destinations. Almost a third (31%) of respondents indicated that they relied on 

personal experience when choosing a destination.  

 

¶ In those countries where respondents relied most often to the personal experiences of friends 

and family when choosing a holiday destination, holiday-makers were least inclined to refer to 

travel agents and vice versa.  

 

¶ The Internet has clearly become the most influential ñnon-personalò information source for 

holiday planning: 38% use this medium that provides commercial information as well as peer 

reviews and recommendations. Those respondents who prefer going ñoff the beaten trackò 

rely heavily on the Internet: almost half of those interviewees indicated that they seek 

information online.  

 

¶ Mass media channels like newspapers, TV and the radio were least likely to make any of the 

two most important sources where Europeans obtain inputs for their holiday decisions.  
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1. Travel profiles of EU citizens in 2008  
 

1.1 Propo rtion of EU citizens who travelled in 2008  
 
Seven out of 10 (71%) EU 

citizens said they had travelled 

at least once in 2008, while 

28% had not travelled during 

that period. Note: travelling 

was defined as spending at 

least one night away from 

home, for private or business 

purposes. 

 

Of respondents who had not 

travelled in 2008, 65% had not 

taken a trip in the previous 

year. Looking at all EU citizens (as shown in the chart below), this means that 71% had travelled at 

least once in 2008, 9% had not done so in 2008 but had made at least one trip in 2007, and 19% had 

not travelled at all (i.e. in either 2007 or 2008). 

 

Almost nine out of 10 Swedes and Finns (88% and 87%, respectively), and 84% of Dutch, Irish and 

Luxembourgers had travelled at least once during 2008. In Hungary, on the other hand, only 45% of 

citizens had made a trip during that period. Other countries at the lower end of the distribution were 

Romania (51%), Portugal (52%), Malta (53%), Bulgaria (54%), Latvia (56%) and Slovakia (58%). 

 

Hungary and Portugal (44% and 37%, respectively) had the highest proportion of interviewees who 

had not made any trips in 2007 or 2008. In Sweden and Finland, the share of non-travellers was 6% or 

less. The proportion of respondents who had not travelled in 2008, but who had made at least one trip 

in 2007 ranged from 5% in Finland to 13% in Romania and Malta.  

Proportion of EU citizens who have travelled in 2008
(minimum one night away from home)
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DK/NA

Q1. During 2008, how many times have you travelled for business or private purposes where you were away from home for a 
minimum of one night? Q3A . Did you make a trip in 2007 where you were away from home for a minimum of one night?

%, Base: all respondents, EU27  
 

 

Have not 
travelled at 
all in 2008, 

28

Have 
travelled in 

2008, 71

DK/NA, 2

Q1. During 2008, how many times have you travelled for business or private 
purposes where you were away from home for a minimum of one night?

%, Base: all respondents, EU27

N= 27127

Among those who did not travel in 2008, 
32% made a trip in 2007

Q3A . Did you make a trip in 2007 (min. 1 night) ?

%, Base: who did not travelled at all in 2008, EU27

Proportion of EU citizens who 
have travelled in 2008
(minimum one night away from home)
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1.2 Short private and holiday trips in 2008  
 

The previous section looked at the proportion of EU citizens who had travelled for private or business 

purposes in 2008 and, to an extent, in 2007. In the current section, we focus solely on travel for private 

or holiday purposes ï distinguishing between short private trips and holiday trips as defined below. 

 

¶ Short private trips: spending between one and three nights away from home for private 

reasons (including short holidays) 

¶ Holiday trips: spending four nights or more away from home ï on holiday - while staying in 

paid accommodation or in a second home. 

 

Two-thirds of EU citizens said they had 

travelled ï for private reasons ï at least once 

in 2008: 39% had made at least one holiday 

trip and at least one short private trip, 19% 

had made at least one holiday trip but no 

short private trips, and 9% had made at least 

one short private trip but no holiday trips. 

 

The individual country results showed a 

similar ranking of countries as we saw for 

the results of travel in general (for business 

and private purposes ï section 1.1). Half or 

more interviewees in Hungary (59%), 

Romania (51%), Portugal and Malta (both 

50%) had not made any holiday or short 

private trips in 2008. In Finland, Sweden, 

the Netherlands, Ireland and Luxembourg, 

on the other hand, less than a fifth of respondents had not travelled for private reasons in 2008 

(between 13% and 19%). Furthermore, a majority of interviewees in the latter Member States ï and in 

Spain ï had made at least one holiday trip and at least one short private trip: 57% in Finland and 

Sweden, 54% in Ireland, 53% in Spain and 52% in the Netherlands. 

Short private trips and/or holiday trips in 2008
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Only short private trips No short private trips or holiday trips

DK/NA

Q2. And how many of these were short private trips, where you stayed away for less than four nights? 
Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation or in your second home for 

a minimum of four nights? 
%, Base: all respondents, by country

 
In slightly more than half of the EU Member States, the proportion of respondents who took a holiday 

during 2008 was greater than the proportion making one short private trip. For example, while 7 out of 

10 Slovenes said they had taken at least one holiday in 2008, only slightly more than half (53%) had 

Short private trips and/or holiday trips in 2008

No short 
private 
trips or 
holiday 
trips, 32

Only short 
private 
trips, 9

Only 
holiday 
trips (Ó4 

nights), 19

Short 
private 

trips and 
holiday 
trips, 39

DK/NA, 2

Q2. And how many of these were short private trips, where you stayed away for less than 
four nights? 

Q4. How many times did you go on holiday in 2008, where you either stayed in paid 
accommodation or in your second home for a minimum of four nights? 

%, Base: all respondents, EU27

N= 27127
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made at least one short private trip. Short holiday trips were as frequent as, or more frequent than, 

longer ones in Finland and Sweden, and in some eastern European countries: Bulgaria, Lithuania, 

Latvia, Estonia, Slovakia, Hungary, Romania and Hungary. For example, 49% of Lithuanians went on 

at least one holiday trip in 2008 compared to 54% who made at least one short private trip. 

 

The likelihood to have travelled for private reasons during 2008 decreased with the respondentsô age 

and increased with educational level and occupational status. For example, while 52% of the least-

educated respondents had not travelled for private reasons, this proportion decreased to 18% of the 

most-educated respondents. Those living in rural areas were also less likely than city dwellers to have 

travelled for private reasons in 2008. Furthermore, older respondents, those with lower levels of 

education, rural residents, manual workers and those not working were ï relatively speaking ï more 

likely to have only made short private trips or holiday trips and they were less likely to have made 

both types of private journey.   

 
Short private trips and/or holiday trips in 2008   

(row %) 

Short private 

trips and/or 

holiday trips 

Only 

holiday trips 

Only short 

private trips 

No short 

private trips 

or holiday 

trips 

DK/NA 

EU27 39 19 9 32 2 

Male 40 18 10 30 2 

Female 37 20 9 33 2 

AGE: 15-24 43 19 10 25 3 

AGE: 25-39 44 18 10 27 2 

AGE: 40-54 40 18 9 31 2 

AGE: 55+ 32 19 8 38 2 

Self-employed 48 17 10 23 2 

Employees 49 20 9 20 2 

Manual workers 28 17 9 44 2 

Not working 32 18 9 39 2 

Metropolitan zone 45 20 8 26 2 

Other town/urban/centre 40 19 9 30 2 

Rural zone 35 18 10 35 2 

EDUCATION: -15 years of age 23 16 8 52 2 

EDUCATION: 16-20 36 19 9 34 2 

EDUCATION: 20+ 51 20 9 18 2 

EDUCATION: Still in education 45 20 10 22 2 

 

 

It should be noted that some of the differences across socio-demographic groups observed at the EU 

level were much more pronounced within the individual country results. For example, while 45% of 

Hungarians living in metropolitan areas had not gone on holiday in 2008, this proportion increased to 

70% for those living in rural areas. In Austria, on the other hand, the respondentôs location of 

residence had much less impact: one-fifth of Austrian city dwellers had not made any holiday trips or 

short private trips during 2008, compared to a quarter of rural residents. 

 

When comparing responses for the total number of trips taken (including business, see section 1.1 ï 

Q1) and the number of trips made for private reasons, it appears that only a minority (4%) of EU 

citizens had only travelled on business. One-sixth of EU citizens had travelled for both business and 

private purposes, while 50% had only travelled for private reasons.  
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1.3 Travel frequency of  short private and holiday trips  
 

Focusing solely on respondents who had made 

short private trips in 2008, it appears that a 

majority had made one or two trips (33% and 24%, 

respectively). Only 16% had made more than five 

such trips.  

 

In almost all Member States, half or more of these 

respondents had made one or two short private trips 

(ranging from 51% in Ireland to 82% in Malta). In 

Malta, Cyprus and Portugal, a majority had only 

made one short private trip (55%, 53% and 52%, 

respectively). 

 

More than four out of 10 Finnish and Swedish 

respondents ï who had made short private trips in 

2008 ï went on at   least four trips (48% and 41%, 

respectively). In Malta, Cyprus and Belgium, on 

the other hand, only approximately 1 in 10 respondents had made at least four short private trips in 

2008 (between 9% and 12%).    
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However, if we look at respondents who had been on 

holiday during 2008, it appears that almost three-

quarters had made one or two holiday trips (45% and 

27%, respectively). Only 6% had taken more than 

five holidays during 2008. The travel frequency for 

short private trips was higher than for holidays (i.e. 

respondents were more likely to have made more 

than one short private trips than to have taken more 

than one holiday).   

 

In all Member States, a majority of respondents ï 

who had been on holiday during 2008 ï had made 

one or two holiday trips (between 59% in Finland 

and 86% in Slovakia). In 10 Member States, at least 

33
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(less than four nights away from home)
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half of the respondents had been on holiday only once (ranging from 50% in Italy to 65% in Hungary).  

Interviewees in Finland and Sweden were ï once again ï the most likely to have taken four or more 

holiday trips (28% and 22%, respectively). In Malta and Belgium, and six more Member States, less 

than one-tenth of respondents had been on four or more holiday trips. 

Number of holiday trips in 2008
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Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation / or in your 
second home for a minimum of four nights ? 

%, Base: who made at least one holiday trip in 2008 , by country

 
Socio-demographic considerations 

 

It was noted before that older respondents, those with lower levels of education, rural residents, 

manual workers and those not working were less likely to have made both type of private trips. The 

socio-demographic analysis of the number of short private and holiday trips in 2008 showed that 

respondents in some groups were also less likely to have made more than one or two such trips: 

respondents with lower levels of education, rural residents and manual workers.  

 

For example, while almost half (46%) of the most-educated respondents ï who had made short private 

trips in 2008 ï had made at least three such trips during 2008, only 30% of the least-educated 

respondents had done so. Amongst the latter, 42% had made one short trip and 24% had made two 

such trips (compared to 27% and 25%, respectively of the former). 

 

The effect of age on the travel frequency was dependent on the type of travel. The frequency of short 

private trips was highest among the 25-39 year-olds (31% made at least four short private trips in 2008 

vs. slightly more than a quarter of those in the other age groups), while the travel frequency for 

holiday trips was highest among the over 54 year-olds (19% made at least four holiday trips in 2008 

vs. slightly more than one-tenth of respondents in the other age groups). See Annex Tables 2b, 2c, 5b 

and 5c for full details. 

   

1.4 Evolution of short trips (business or private)  
 

Half (51%) of respondents ï who had travelled in 2008 ï had made as many short trips (for business 

or private reasons) in 2008 as in 2007. An almost equal number said they had made more (22%) or 

less (24%) short trips, in 2008 compared to 2007. From this fact alone, it appears that there was no 

substantial change at an EU level in the overall numbers of short trips. 

 

The proportion of travellers who had made the same number of short trips in 2008 and 2007 ranged 

from 39% in Lithuania and Estonia to 60% in Finland. Maltese, Romanian and Latvian citizens were 

the most likely to have made more short trips in 2008 than in 2007 (35%, 34% and 33%, respectively), 

while Estonians were the most likely to have made less short trips (35%). 
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Q3. Was this more, less or the same number of short trips that you took in 2007?
%, Base: who travelled for business or private purposes during 2008 , by country

Evolution of s hort trips from 2007 to 2008
(from one to three nights away from home)

The socio-demographic analysis in terms of the evolution of short trips from 2007 to 2008 did not 

show many differences across socio-demographic groups. The largest differences were found when 

comparing respondents in the different age groups. While more than half (59%) of the over 54 year-

olds ï who had travelled in 2008 ï had made the same number of short trips (for business or private 

reasons) in 2008 as in 2007, this proportion decreased to 38% for the youngest respondents (15-24 

year-olds). The numbers of short trips varied more from 2007 to 2008 for those in the latter: 28% said 

they made less short trips (vs. 21% of the over 54s) and 32% said they made less such trips (vs. 16% 

of the over 54s). See annex table 3b for full details.  

 

1.5 Holiday travel (including short private trips) in 2008 ï an overview  
 

The following chart presents an overview of holiday travel (including short private trips) in 2008 ï in 

terms of the various travel profiles and the average number of trips taken.  

An overview of travel in 2008

Have travelled in 
2007, but not in 

2008, 9

Have not travelled in 
2007 and 2008, 19

Only short private 
trips, 9

Only holiday trips, 19

Both short private 
trips and holiday 

trips, 39
Only business trips, 4

Average number of short private trips : 3.7

Average number of holiday trips: 2.5

Average number of short private trips : 4.2

N= 27127

Average number of holiday trips : 2.1

Q1. During 2008, how many times have you travelled for business or private purposes where you were away from home for a minim um of one night ?
Q2. And how many of these were short private trips, where you stayed away for less than four nights?

Q3A . Did you make a trip in 2007 (min. 1 night) ?

Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation or in your second home for a min imum of four nights? 
%, Base: all respondents, EU27

Note: 2.4% of cases were not classified, they gave at least one ñdonôt knowò responses to question 1, 2 and 4. Values for Q1,Q2 or Q4 were cut at 30. 
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2. Reasons for not taking a holiday in 2008  
 

2.1 Main reasons for not having gone on holiday in 20 08  
 

Four out of 10 respondents (41%) ï who did not go on holiday in 2008 ï said this was because of 

financial reasons. All other explanations for not going on holiday (as listed in the survey) were 

selected by considerably fewer respondents: 21% stated personal or private reasons, 10% said they had 

had no time and 9% had preferred to stay at home or with family and friends. A minority of 

respondents said they had not been motivated to take a holiday in 2008 (4%) or preferred to make only 

short trips (2%). Virtually no respondents (1%) said they had not gone on holiday because of 

safety/security considerations.  

 

The m ain reason for not having gone on holiday in 2008

41
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10

9

4

2
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8
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Financial reasons

Personal/private reasons

Lack of time

Prefer to stay at home or with family /friends

No motivation to take a holiday in 2008

Prefer to make only short trips

Concerns about safety

Other

DK/NA

Q5. What was the main reason why you did not go on holiday in 2008 ? 
%, Base: respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , EU27

 
 

Financial reasons for not going on holiday in 2008 were most often cited by respondents in Portugal 

(66%), Bulgaria (63%), Romania and Hungary (both 60%). In sharp contrast, less than one-fifth of 

respondents in Luxembourg (12%) and the Netherlands (16%) said they were financially constrained.  

Financial reasons for not having gone on holiday in 2008
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When looking at the results for the total EU population (i.e. all respondents and not just those who did 

not go on holiday in 2008 ï as shown in the charts above), it was noted that one-sixth (17%) of all EU 

citizens had not gone on holiday in 2008 because of financial considerations. The proportion ranged 

from less than 1 in 20 citizens in Luxembourg and the Netherlands to approximately four out of 10 in 

Romania (37%), Portugal (38%), Bulgaria (40%) and Hungary (42%).  

 

Financial reasons for not having gone on holiday in 2008
Base: all respondents
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Q5. What was the main reason why you did not go on holiday in 2008 ? 
%, Base: all respondents, by country

 
 

While Luxembourgish and Dutch citizens were the least likely to have had their holiday plans 

disrupted for financial reasons, they were among the most likely to say that they had not gone on 

holiday in 2008 for personal reasons (31% in Luxembourg and 28% in the Netherlands). Italians 

were as likely to cite such reasons (30%), while Portuguese and Romanian citizens had the least 

tendency to do so (both 11%).  

 

Personal or private reasons for not having gone on holiday in 2008
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%, Base: respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , by country

 
 

The proportion of respondents who did not have time to go on holiday ranged from approximately 1 

in 20 respondents in Hungary (4%), the Czech Republic (5%), Bulgaria and Lithuania (both 6%) to 

approximately one-fifth in Cyprus (18%), Slovenia (20%) and Austria (21%). Similarly, the 

proportion of respondents who did not go on holiday because they preferred to stay at home or with 

friends or family ranged from 4% in Portugal and Bulgaria to one-sixth of respondents in Sweden and 

the Netherlands (16% and 17%, respectively) and a quarter of Luxembourgers (23%). 
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Lack of time as reason for not having gone on holiday in 2008
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Prefer to stay at home or with friends/family as reasons for not having gone on holiday 
in 2008
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All other reasons for not having gone on holiday in 2008 ï as listed in the survey ï were selected by 

less than 1 in 20 respondents in almost all Member States. (For more details, see Annex Table 6a) 

 

Financial reasons were more often cited by women, respondents aged 25 to 54, the least-educated 

interviewees and manual workers. For example, while 53% of manual workers said financial 

considerations caused them not to have a holiday in 2008, only a third of self-employed respondents 

mentioned this as the main reason.  

 

Personal reasons for not having gone on holiday in 2008 were most frequently cited by women, those 

older than 54 and by respondents with the lowest and highest levels of education. For example, a 

quarter of the least-educated and most-educated respondents said they had not gone on holiday 

because of private reasons, compared to one-fifth of those who stopped attending school between the 

ages of 16 and 20.  

 

A lack of time, however, was mostly cited by men, younger respondents, those with higher levels of 

education and the self-employed as the main reason not to take a holiday in 2008. For example, a 

quarter of self-employed respondents said they did not have time to go on holiday in 2008 compared 

to 6% of non-working respondents. (For more details, see annex table 6b) 
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3. Characteristics of EU citizensô main holiday trip in 2008 
 

Respondents who took at least one holiday in 2008 were asked a number of questions about that 

vacation. For example, they were asked to say why they had taken a particular type of holiday (i.e. 

what was their main motivation/objective), to identify the destination, the method of transport used, to 

say the time of year when they travelled and how the holiday had been organised. 

 

Note: In this chapter, all results presented focus solely on those respondents who went on holiday in 

2008 ï for brevity we often refer to these respondents as ñholidaymakersò. 

 

 

3.1 The major motivation for goin g  on holiday in 2008  
 

ñRest and recreationò was mentioned as the major reason to go on holiday by more than a third of 

holidaymakers (36%). One-fifth wanted a beach holiday (20%) and 16% said the main objective were 

social reasons, i.e. to visit friends or relatives. ñCity tripsò, ñculture and religionò and ñnatureò were 

each selected by less than a tenth of holidaymakers (6%-7%). Less than 1 in 20 people who took a 

holiday mentioned sports- or health-related factors as their main objective when going on holiday 

(both 3%).  

 

The major motivation for EU citizensô main 
holiday trip in 2008
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Q6. What was the major motivation for your main holiday trip in 2008 ? 
%, Base: respondents who made at least one holiday trip in 2008 , EU27

 
 

In a majority of EU Member States, most holidaymakers said they were looking for ñrest and 

recreationò when going on holiday, and going to the beach and visiting friends and/or relatives was in 

second or third place. For example, ñrest and recreationò was mentioned as the main reason for going 

on holiday by 44% of Romanians, followed by 18% who selected ñsun and beachò and 15% who said 

that the main reason was to visit friends or relatives. 

 

Exceptions to this pattern were, for example, Slovenia, Denmark and Lithuania ï in these countries 

city trips were among the three most popular objectives of a holiday (selected by, respectively, 10%, 

13% and 17%). Similarly, in Malta, Cyprus and Austria, respondents were more likely to select 

ñculture/religionò than they were to mention ñsun and beachò. 
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The major motivation for EU citizensô main holiday trip in 2008 (TOP3 motivations)
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The 15-24 year olds were more attracted by sun and beach, while those aged over 54 more frequently 

selected city-trips, cultural/religious holidays and holiday trips focusing on nature. For example, 10% 

of the over 54s were predominantly interested in visiting cultural and religious sites, while only 6% of 

the 15-24 year-olds did so.  

 

Self-employed holidaymakers were most likely to mention ñrest and recreationò as the main purpose 

of their holidays (45% compared to, for example, 31% of non-working respondents). Manual workers 

were more likely to select ñbeach and sunò (23% vs. 18% of self-employed). Manual workers and non-

working respondents more frequently said the main purpose of their holiday was to visit friends and 

family (20% and 18%, respectively, compared to 13% of employees).  

 

Please note that for further analysis within this report, we will use four groups of holidaymakers 

based on the main focus/objective of their 2008 holiday. These objectives can be summarised as 

holidays that have: 

 

¶ a recreational focus (i.e. to rest, enjoy nature, go to wellness centre/health spa, etc.) 

¶ an emphasis on going to the beach  

¶ an accent on culture (making city trips, going to events or specifically looking for 

opportunities to meet people of different cultures or religions) 

¶ primarily - a social context - where the main goal is to visit family or friends. 
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3.2 Destination of holiday trips  in 2008  
 

More than 4 in 10 people who went on holiday in 2008 spent their main vacation in their own country. 

Among respondents who travelled abroad, 31% stayed in the EU; the most popular holiday 

destinations in the Union were Spain 

(7%), Italy (5%), France (4%) and 

Greece (3%). Other popular holiday 

destinations ï outside the EU ï were 

Turkey (3%), the US and Croatia 

(both 2%). 

 

The following chart shows the 

countries where EU citizens spent 

their main 2008 holiday, regardless of 

whether the destination was their 

country of residence or another EU 

Member State: Spain (14%), Italy 

(12%), and France (11%) were the 

countries where most Europeans took 

a vacation. 

 

After these three, Germany (6%), Greece and Poland (both 5%) and the UK (4%) were the next most 

cited holiday destinations in 2008. The most frequently named countries outside the EU were Turkey 

(3%) the US and Croatia (both 2%). In addition, 16% of respondents who had taken a holiday cited a 

destination where less than 0.5% of their fellow EU citizens took a vacation.  

 

Destination of the main holiday in 2008 ïincluding domestic holidays
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Q7. Where did you travel for your main holiday in 2008 ? 
%, Base: those who made at least one holiday trip, EU27

Countries mentioned at least 0.5% shown  
 

When exploring the most popular holiday destinations for people who travelled outside their countries 

of residence, we can see that Spain (13%), Italy (9%) and France (7%) were still the most popular 

destinations. Germany, the UK and Poland, however, fell behind in this case with just 2.6%, 2% and 

0.6% of EU citizens choosing these destinations. After France, Greece was the next most popular 

holiday destination among Europeans taking a holiday in another country (5%). 
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Q7. Where did you travel for your main holiday in 2008? 
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Destination of the main holiday in 2008 ïexcluding domestic holidays
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Q7. Where did you travel for your main holiday in 2008 ? 
%, Base: holiday makers who went abroad, EU27

Countries mentioned at least 0.5% shown
 

 

Bulgarians, Poles and Hungarians were not only among the respondents who were the most likely not 

to have gone on holiday in 2008, they were also among the most likely to have spent their holiday in 

their country of residence (76%, 67% and 62%, respectively). Respondents from France (56%) and the 

southern European countries ï Portugal (59%), Italy (63%), Spain (70%) and Greece (86%) ï were 

also likely to have spent their main holiday of 2008 in their home country. These countries were, 

nevertheless, also popular holiday destinations among other EU citizens. For example, 16% of 

Austrians had visited Italy in 2008 and 14% of the British took a holiday in Spain. 

 

Respondents who went on holiday from smaller countries ï Belgium, Luxembourg, Slovenia, Malta 

and Cyprus ï and those from Ireland were less likely to have spent their main holiday in their home 

country. More than 4 out of 10 (46%) Cypriots had travelled to Greece and 41% of Slovenes to 

Croatia. For Luxembourgers and Belgians, France was the most visited destination (16% and 27%, 

respectively). Finally, Italy was the most popular holiday destination for Maltese respondents (20%) 

and Spain played that role for the Irish (21%). 
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In order to explore why certain 

holiday destinations were chosen, we 

investigated how EU citizens chose 

where to go on holiday in 2008. 

 

Results indicate that those who 

travelled within their country of 

residence or to an EFTA
1
country 

were more likely to want rest and 

recreation (more than half vs. 47% as 

the EU average). Together with those 

who chose a Pacific country as a 

destination, holidaymakers in one of 

the EFTA countries were also more 

likely to visit cultural sights and/or 

explore different cultures (24%). 

Compared to other destinations, 

however, cultural travels were most 

popular among travellers going to 

Asia (29%). 

 

Respondents who went on holiday in 

2008 to one of the EU candidate 

countries (primarily Croatia and Turkey) were, among all holidaymakers, the most likely to have done 

so to have a beach holiday (35%). 

 

                                                      
1
 Liechtenstein, Iceland, Norway and Switzerland 

Travel destination by main objective of holiday  
(row %) 

 

 

Main objective of 2008 holiday 

Travel destination 

Social 

reasons  

Recreation/ 

wellness Beach 

 

Culture 

EU27 15 47 20 18 

Resident country 15 52 19 14 

Foreign EU country 14 44 21 20 

Spain 13 43 29 15 

Italy 12 48 20 20 

France 19 47 15 19 

EFTA 14 53 9 24 

EU candidate country 13 39 35 13 

North America 46 21 12 22 

Asia 16 37 18 29 

Africa 14 35 29 22 

Pacific 35 30 11 24 

Middle and South America 21 39 22 17 

Other country 17 45 19 19 

Q6. What was the major motivation for your main holiday trip in 2008? 

Q7. Where did you travel for your main holiday in 2008? 

%, Base: respondents who made at least one holiday trip in 2008,  DK/NA not shown 
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Furthermore, we looked in more detail at the different objectives that holidaymakers had when visiting 

the three favourite EU destinations for EU citizens: Spain, Italy and France. While all three were 

primarily destinations where visitors wanted rest and recreation, we saw that Spain attracted beach 

holidaymakers (29% vs. 15% for France), France was more likely to be a destination where people 

visited friends and/or relatives (19% vs. 12% in Italy) and Italy and France were higher on peopleôs 

cultural agendas (19%-20% vs. 15% for Spain). 

 

Looking at the broader socio-demographic segments, we see that men, those in the older age groups, 

those living in an urban area, the less educated and manual workers or those not working were more 

likely to have spent their main holiday in 2008 in their own country. For example, nearly half of those 

with the lowest level of education did not leave their home country to take a holiday, compared to 4 in 

10 of those with the highest level of educational attainment (49% vs. 41%). 

 

Those who had spent their holidays in a different EU Member State had an opposite profile: they were 

typically aged 15 - 24, highly-educated and either self-employed or employees. For example, a third of 

employees visited another EU Member State for their main holiday break in 2008, compared to a 

quarter of manual workers (26%) and 3 in 10 of those not working. 

 

Among other differences observed were, for example, that those with the highest level of education 

and self-employed respondents were more likely to have travelled to Asia than their respective 

counterparts. (For more details, see Annex Table 8b) 

 

 

 

3.3 Methods of transport used for 2008 holidays  
 

Almost half (47%) of holidaymakers had travelled to their holiday destination by car or motorbike, 

with 36% taking a flight. Less than one-tenth of holidaymakers had travelled by bus (7%), train (6%) 

or boat (3%).  

 

The Slovenes were the most likely to have 

travelled by car or motorbike (68%); similar 

high numbers were seen in Portugal, Bulgaria, 

France, Romania and Poland (all 

approximately 60%). These were mostly 

countries where a majority of holidaymakers 

had spent their main holiday close to home. 

 

Not surprisingly, these methods of transport 

were the least popular among holidaymakers 

from the smaller islands ï Malta and Cyprus ï 

and from Ireland. A large majority of 

holidaymakers in these countries took a flight 

to go on holiday: 70% in Malta, 78% in 

Ireland and 82% in Cyprus. In sharp contrast 

only 7% of Bulgarians, and 15% of 

Romanians and Poles travelled by plane.  

 

M ethod of transport for EU citizensô main 
holiday trip in 2008
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0
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Other

DK/NA

Q8. How did you travel there in 2008 ? 
%, Base: respondents who made at least one holiday trip in 2008, EU27
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Method of transport: car or motorbike
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Q8. How did you travel there in 2008 ? 
%, Base: respondents who made at least one holiday trip in 2008, by country  
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Q8. How did you travel there in 2008 ? 
%, Base: respondents who made at least one holiday trip in 2008, by country

 
 Holidaymakers from Malta (26%) and Greece ï with its many islands ï were the most likely to have 

taken a boat to reach their holiday destination. For Estonia (with Finland and Sweden as the most 

popular holiday destinations, see section 3.2), 16% had travelled by boat. 

 

The train was a more popular means of transport for holidaymakers from Poland (14%), Hungary and 

Romania (both 12%), while only 2% of Greeks, Lithuanians, Irish and Slovenes had travelled by train. 

Finally, buses were most frequently chosen by those who took a holiday from some eastern European 

countries ï Bulgaria (25%), Latvia (23%), Slovakia (20%) and Estonia (19%) - while virtually no 

Maltese holidaymakers had travelled by bus (1%) 

(See annex table 9a). 

 

The main method of transport to reach oneôs holiday 

location depends of course on the destination itself. A 

majority of holidaymakers who travelled within their 

own country had travelled by car or motorbike 

(70%), while a majority of those who travelled to 

other countries were most likely to have travelled by 

plane (52% of those who travelled within the EU and 

65% of those travelling outside the EU). 

 

Method of transport for EU citizensô main holiday 

trip in 2 008  

(column %)  

 

Destination of main holiday in 2008 

 

Domestic 

holiday 

Holiday 

within the 

EU 

Holiday 

outside 

the EU 

Car/motorbike 70 33 25 

Airplane 8 52 65 

Bus 7 8 4 

Train 11 3 3 

Boat 3 3 3 

Bicycle 0 0 0 

Other 1 1 1 

%, Base: respondents who made at least one holiday trip in 2008, 

%DK/NA not shown 
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The following table shows the differences between socio-demographic groups in the use of the 

four most popular means of transport: plane, car or motorbike, train and bus. As the choice of the 

appropriate means of transport depends ï as already stressed - on the distance that the holiday 

destination is from the holidaymakerôs home, the analysis also takes those differences into account 

(i.e. destination within the country of residence, in a different EU Member State or outside the EU).  

 

With some expected exceptions, a relatively stable pattern of choices between the different socio-

demographic groups was observed, independent of their holiday destinationsô location. This 

means that certain groups tended to choose a certain method of transport, more or less notwithstanding 

the distance the destination was from the holidaymakersô home.  

 

Women (slightly more than men), the oldest and youngest age groups, the least-educated and manual 

workers made most use of buses for their main holidays in 2008. For example, 6% of manual workers 

used the bus to travel within their country, 13% used one to reach a holiday destination within the EU 

and 9% travelled by bus outside of the EU. In comparison, from 1%-3% of self-employed did so.  

 

The youngest and oldest age groups were also the most likely to have travelled by train to their 

holiday destination, regardless of where it was located. Moreover, holidaymakers in rural areas were 

the least likely to take the train, again, irrespective of their holiday destination. For respondents who 

had spent their holiday in their home country, trains were primarily used by the least educated, those 

living in metropolitan areas and those not working.  

 

Flights tended to be chosen by women, the 25-39 year olds, those with the highest level of education, 

the self-employed and employees. There were exceptions: women who had spent their main holiday in 

2008 in their home country (8% vs. an equal number of men) and those holidaymakers who had spent 

their holidays outside the EU - the over 54s tended to take a plane less often to reach their holiday 

destination (61% vs. two-thirds of the younger age groups). 

 

A car (or motorbike), on the other hand, was rather chosen by men ï a difference that was particularly 

obvious in regard to trips to a different EU Member State (37% vs. 29% of women). This means of 

transport was also more likely to be taken by travellers living in rural areas and those aged 25-54. 

Respondents who spent their main holiday in 2008 in their own country or within the EU and manual 

workers were the most likely to travel by car to reach their main holiday destination (81% and 40%).  
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Method of transport for EU citizensô main holiday trip in 2008 by socio-demographic groups (row, per mean of transport and travel destination %)
2
 

 Airplane Car/motorbike Train Bus 

Holidays in.. 
Resident 

country 

Foreign 

EU 

country 

Outside 

the EU 

Resident 

country 

Foreign 

EU 

country 

Outside 

the EU 

Resident 

country 

Foreign 

EU 

country 

Outside 

the EU 

Resident 

country 

Foreign 

EU 

country 

Outside 

the EU 

EU 8 52 65 70 33 25 11 3 3 7 8 4 

Sex             

Male 8 51 64 71 37 27 11 3 2 6 6 4 

Female 8 53 66 69 29 23 11 4 3 8 10 4 

Age             

15-24 7 49 67 58 30 24 20 5 3 10 12 6 

25-39 10 59 66 73 31 27 8 2 2 4 4 3 

40-54 7 50 66 79 41 27 7 2 2 3 4 3 

55+ 8 51 61 64 28 23 12 4 4 12 13 5 

Education (age)             

Until 15 years  7 50 56 63 28 30 11 4 2 15 11 5 

16-20 6 53 61 75 33 28 9 2 3 6 9 4 

20+ 11 54 70 72 34 22 9 4 2 3 5 3 

Still in education 6 45 66 51 33 21 24 6 3 13 10 8 

Urbanisation             

Metropolitan 9 54 66 64 30 24 15 4 4 6 7 4 

Urban 9 57 66 68 28 22 11 4 3 8 9 4 

Rural 6 46 62 75 41 29 9 2 1 7 7 4 

Occupation              

Self-employed 11 62 67 76 30 24 6 3 2 1 3 3 

Employees 8 57 69 76 34 24 8 2 2 3 4 2 

Manual Workers 5 41 61 81 40 26 7 3 2 6 13 9 

Not working 7 48 60 62 32 26 14 4 3 12 12 5 

Q8  : How did you travel there in 2008  

%, Base: respondents who made at least one holiday trip in 2008, without ñboatò, ñothersò and DN/NA

                                                      
2
 How to read the table: In order to visualise the profile of users of the different means of transport, the differences are presented per means of transport (airplane, car/motorbike, train, bus), which are in a second step subdivided 

according to the location of the travel destination/the location where the travel took place. The numbers on the top left (Airplane/EU) show for example that among those Europeans who spent their main holidays in their home 

country, only 8% chose the airplane, while half of those Europeans who travelled to a foreign EU country took the plane (52%), as did two thirds of those who travelled outside the EU (65%). When trying to see how choices were 
made among travellers in the same destination category, the reader has to focus on the respective destination category. For example, when wanting to investigate which was the most popular method to travel among those who 

travelled outside the EU, we can see that the bulk of those holidaymakers went plane (65%), 25% by car of motorbike, 3% by train and 4% by bus. If here the categories ñboatò, ñothersò and DK/NA were added, those results 

would sum up to 100%. The rows below the EU average show then further in detail the differences between the respective socio-demographic groups in their choices of the means of transport (divided per holiday destination). 
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3.4 Main periods for holiday travel in 2008  
 

Seven in 10 European 

holidaymakers started their 

main holiday trip in or around 

the summer season: July and 

August were the most popular 

months (selected by 24% and 

27%, respectively).  

 

When looking at differences 

across the 27 EU Member 

States, it was noted that in 

most countries, a majority of 

holidaymakers took their main 

holiday in 2008 in July or 

August.  

 

The preference for going on holiday in these two summer months was particularly noticeable among 

holidaymakers from Bulgaria, Poland and Slovakia, where approximately 7 in 10 chose July or August 

for their main holiday. High numbers of Hungarians (64%) Portuguese and Slovenes (both 63%), 

Greeks (62%) and Cypriots (61%) also went on holiday in this ñhighò period.  

 

A majority of holidaymakers in Italy and Lithuania (both 58%), the Czech Republic and Romania 

(56%), Spain (54%), Belgium (51%), France and the Netherlands (50%) also went on holiday in July 

or August. 

 

Month when starting main holiday trip
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2427

9 4 2 3
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Q9. In which month in 2008 did 
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trip in 2008 , by country
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In 11 Member States, the 2008 holidays were less concentrated in July and August, but rather 

diversified throughout the year. Of these, around 3 in 10 Finns (28%) and Latvians (33%) took their 

main vacation in this period, as did less than half of interviewees in Denmark (48%), Luxemburg 

(47%), Estonia and Austria (both 46%), Germany (44%), Sweden (43%), Malta (42%), Ireland (38%) 

and the UK (37%).  

 

However, even in those countries, the most popular months to take a main holiday were those in the 

summer high season (July and August), with a relatively high number also starting their trip in the 

early and late summer. In most of these countries, approximately 1 in 10 holidaymakers chose June 

and September for their main 2008 holiday. Estonia stood out with a quarter of holidaymakers who 

started their holidays in June (26%). 

 
Type of holidays by travel period  
(column %)  

 

 

Type of holiday 
 

Month when main  

holiday started Social  

Recreation/ 

rest Beach 

 

Culture 

January-May 2008 21 17 12 28 

June-September 2008 66 74 80 58 

October-December 2008 11 8 8 13 

Q6. What was the major motivation for your main holiday trip in 2008? 

Q9. In which month in 2008 did you start your main holiday trip? 

%, Base:  respondents who made at least one holiday trip in 2008, DK/NA not shown 

 
 

Period of travel by socio -demographic 
groups  (row %)  

 

July-
August 

Rest of the 
year 

EU 27 50 49 

Sex 
  

Male  52 47 

Female 49 50 

Age 

15-24 61 38 

25-39 55 44 

40-54 58 42 

55+ 35 64 

Education 
  

Until 15 years of age 37 61 

16-20 50 49 

20+ 51 48 

Still in education 64 35 

Urbanisation 
  

Metropolitan 53 46 

Urban  51 48 

Rural 49 51 

Occupation 
  

Self-employed 48 51 

Employee 54 45 

Manual Worker 60 39 

Not working 46 53 
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In the months around the summer (June to September), 

Europeans preferred to spend their main holiday on the 

beach or for recreation and/or wellness rather than 

visiting friends and family or making cultural trips. For other times of the year, however, these latter 

kinds of holidays were more popular than beach or recreational vacations. 

 

 

The socio-demographic analysis of the results show that men, the more educated and those living in 

rural areas were more likely to have spent their 2008 holidays in July and August (as the table to the 

right illustrates). Probably due to the influence of school holidays, the youngest respondents were the 

most likely to have travelled in the two summer months (61%).  

 

The self-employed and those not working - who were probably less constrained in terms of when they 

went on holiday ï more frequently chose to travel outside July and August (51%-53% vs 39%-45% of 

manual workers and employees).  

 

Off-season holidays tended to be preferred by holidaymakers who were over 54, not working or with 

the lowest level of education.  
 
 
 
 
 

Q9: In which month in 2008 did you start your main holiday trip? 

%, Base: respondents who made at least one holiday trip in 

2008,DK/NA not shown 
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3.5 H ow EU citizens o rganis ed a holiday trip  in 2008  
 

A majority (56%) of holidaymakers across the EU said they had personally organised their main 

holiday in 2008. One in six (16%) had booked travel tickets or accommodation through a travel 

agency and a fifth had opted for a package tour, either booked through a travel agency (9%) or via an 

online travel company (10%). 

 

Holidaymakers who spent their main 2008 holiday in their resident country were more likely to have 

booked travel and accommodation individually (72% compared to 47% who had travelled to another 

EU Member State and 42% who had travelled outside the EU). 

How EU citizens organised their main holiday trip in 2008

56

16

10

9

9

1

Travel / accommodation organised 
individually

Travel or accomodation booked 
through a travel agency

Package tour / All Inclusive holiday 
booked via the Internet

Package tour / All Inclusive holiday 
booked through a travel agency

Other

DK/NA

Q10. How did you organize your main holiday trip in 2008 ? 
%, Base: respondents who made at least one holiday trip in 2008, EU27

 
More than 7 out of 10 holidaymakers in Greece (79%), Poland (75%) and Hungary (72%) had 

organised travel and accommodation themselves. In fact, in a majority of Member States, more than 

half had booked their holiday themselves (from 51% in Germany to 68% in Portugal and Lithuania).  

 

In the other nine EU countries, 50% or fewer holidaymakers had organised their holiday themselves. 

In Slovakia and the Czech Republic, 3 in 10 respondents had used a travel agency to book travel or 

accommodation (31% and 30%, respectively). In Denmark, the Netherlands, the UK, Ireland, Cyprus 

and Malta, on the other hand, at least a quarter said they had booked a package tour or all-inclusive 

holiday through a travel agency or through the Internet (between 27% and 38%). Finally, in Belgium, 

equal numbers of holidaymakers had booked travel or accommodation through a travel agency or had 

booked a package tour or all-inclusive holiday through a travel agency or through the Internet (24% 

and 23%, respectively). 
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How EU citizens organised their main holiday trip in 2008
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Q10. How did you organize your main holiday trip in 2008 ? 
%, Base: respondents who made at least one holiday trip in 2008, by country

 
 

Recreation and wellness holidays and ï naturally ï trips to visit relatives and friends were most 

frequently organised individually, while holidaymakers who had had a beach holiday or a cultural trip 

were more often making use of professional help when organising their holidays. For example, 

approximately five in 10 holidaymakers who went on a beach holiday or visited cultural sights booked 

travel or accommodation through a travel agency, while only 15% and 9%, respectively, of those who 

had a recreation/rest/wellness holiday or who visited friends did so.  

 

 
Organisation of holiday trip by type of holiday  
(column %)  

 

 

 

Type of holiday  

Organisation of holiday trip Social  

Recreation/ 

Wellness Beach 

 

Culture 

Travel / accommodation organised individually 71 58 47 47 

Travel or accommodation booked through a travel agency 9 15 19 21 

Package tour/All Inclusive holiday booked via the Internet 6 10 13 10 

Package tour /All Inclusive holiday booked through a travel agency 3 8 14 13 

Other 10 9 6 8 

Q6. What was the major motivation for your main holiday trip in 2008? 

Q10. How did you organize your main holiday trip in 2008? 

%, Base: respondents who made at least one holiday trip in 2008, DK/NA not shown 

 

Holidaymakers who had organised their holiday trip individually were more likely to be men, aged 25-

54, highly-educated, working and/or living in an urban or metropolitan area. For example, 6 in 10 of 

the most educated respondents did not use any professional service to organise their holiday trip, 

compared to 49% of the least educated respondents (see annex table 11b for more details). 
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4. Financial aspects  
 

4.1 Amount of money spent on holidays in 2008  
 

A majority of EU citizens felt they had spent 

more (27%) or the same amount of money 

(37%) on their holidays during 2008 as 

compared to 2007. Slightly more than a fifth 

had spent less money on holidays in 2008. 

Finally, 14% could not answer this question. 

The proportion of interviewees who had spent 

the same amount of money on holidays in 

2008 as 2007 ranged from 23% in Lithuania 

to 55% in Hungary.  

 

A quarter or more of French (27%), Swedish 

(26%) British and Spanish (both 25%) 

respondents spent less money on holidays in 

2008 than they had in 2007. In Greece, 

Lithuania, Ireland and Cyprus, on the other 

hand, respondents were the ones who were 

the most likely to have spent more money on 

holidays in 2008 (36%-38%).  

 

Respondents in Bulgaria stood out from the pack with 44% of respondents who could not say whether 

they had spent more or less money on holidays. 

M oney spent for holiday trips in 2008 compared to 2007
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Q11. In 2008, did you spend more, less or the same amount of money for all your holidays compared to 2007 ? 
%, Base: all respondents, by country

 
The respondents who had spent less money on holiday in 2008 were mainly the 25-39 year-olds and 

employees. For example, 26% of the latter had spent less in 2008 than 2007, compared to 20% of 

those not working. The percentage of respondents who had spent more money on holidays in 2008 

than in 2007 decreased with respondentsô age and increased with their level of education. This means, 

for example, that 37% of 15-24 year-olds had spent more money on holidays in 2008, while only 20% 

of those older than 54 and over had done so. Respondents living in urban and metropolitan areas were 

also more likely to have spent more money on holiday in 2008 (28% and 32%, respectively, compared 

to 24% in rural areas).  

 

The older the respondents were, the more likely they were to have spent the same amount of money on 

M oney spent for holiday trips in 2008 
compared to 2007

More, 27

Less, 22

Same, 37

DK/NA, 14

Q11. In 2008, did you spend more, less or the same 
amount of money for all your holidays compared to 2007 ? 

%, Base: all respondents, EU27
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holidays (43% of the over 54s compared to 28% of the 15-24 year-olds). This pattern of spending was 

also somewhat more characteristic for respondents living in rural areas and the self-employed. (For 

more details, see Annex Table 12b) 

 

When focusing solely on respondents who had been on holiday during 2008, it appears that those who 

spent their holiday in their home 

country most frequently said they had 

spent less money on their holiday(s) in 

2008 than in 2007 (23% vs. 15% who 

had travelled outside the EU). Half 

(48%) of holidaymakers who had 

travelled to a country outside the EU 

said they had spent more money in 

2008 than in 2007 (compared to 34% 

of those who spent their holiday in 

their home country). 

 

 

4.2 Impact of changes in the cost of living on 2008 holiday plans  
 

When asked whether changes in the cost of living had had any (negative) influence on EU citizensô 

travel and holiday plans in 2008, a similar number of respondents said that such changes had either 

had no impact (34%) or some impact (35%) on their travel plans in 2008.  A quarter of interviewees 

felt that the cost of living had not changed in 2008. 

Impact of changes in the cost of living on travel and holiday 
plans in 2008

35

34

25

7

Yes

No, no impact on travel plans

No, no changes in cost of living

DK/NA

Q12. Did changes in your cost of living have an impact on your 2008 travel / holiday plans ? 
%, Base: all respondents, EU27

 
The proportion of respondents who thought that changes in the cost of living had influenced their 

travel plans ranged from less than one-sixth of respondents in Denmark (11%), the Netherlands (13%), 

Finland (14%) and the Czech Republic (15%) to more than half of respondents in Malta and Greece 

(both 51%), Italy (52%), Latvia (53%) and Portugal (58%).  

 

A majority of respondents in Finland and Slovenia (both 54%), and almost half of interviewees in 

Luxembourg (48%) thought that although there had been changes in the cost of living, these had not 

had any impact on their travel plans. Bulgarians (17%), Spaniards and Portuguese (18%) respondents, 

on the other hand, were the least likely to say that their 2008 travel plans had not been affected by 

changes in the cost of living.  

 

Denmark was the only country where a majority (55%) of respondents thought that there had been no 

change in the cost of living in 2008. In the Czech Republic and Spain, 43% and 40% of respondents, 

respectively, shared the Danesô opinion. In sharp contrast, only 12% of Latvians, 14% of Bulgarians 

Money spent for holiday trips in 2008 compared to 2007  

(column %)  

 

Destination of main holiday in 2008 

 

Domestic 

holiday 

Holiday 

within the EU 

Holiday outside 

the EU 

More 34 39 48 

Less 23 17 15 

Same 39 40 32 

DK/NA 4 4 6 

Base: respondents who had made at least one holiday trip in 2008 
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and 15% of Maltese and Portuguese said the cost of living had not changed in 2008.  

Impact of changes in the cost of living on travel and holiday plans in 2008
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Q12. Did changes in your cost of living have an impact on your 2008 travel / holiday plans ? 
%, Base: all respondents, by country

 
 

Women, 25-54 year-olds, those with lower levels of education and manual workers were more likely 

to say that changes in the cost of living had influenced their travel plans in 2008. Men, the most-

educated respondents, rural residents, the self-employed and employees, on the other hand, were more 

likely to say that changes in the cost of living had had no impact on their travel plans For example, 

36% men did not change their travel plans and 32% did; the corresponding proportions for women 

were 32% and 37% respectively.  

 

Respondents who thought there had been no changes in the cost of living were more likely to be young 

and/or have the highest levels of education. For example, 29% of 15-24 year-olds said there had been 

no change, compared to 23% of 40-54 year-olds. (For more details, see Annex Table 13b) 

 

In section 3.1., based on the question that asked about the main objective of their major holiday in 

2008, we defined four types of holidaymakers: those with a recreational focus, those who prefer 

beaches, sea and sun, those who focus on the cultural aspects of a holiday and finally, social 

travellers, whose main goal was to visit family or friends. 

 

The table on the right shows that 

travellers with a social focus 

were the most likely to answer 

that changes in the cost of living 

had influenced their travel plans 

in 2008 (34%). Travellers who 

had a cultural focus while on 

holiday, on the other hand, were 

the most likely to say that there 

had not been an impact on their 

travel plans or that there had 

been no changes in the cost of 

living (41% and 32%, 

respectively). 

 

 

 

 

 

Impact of changes in the cost of living on travel plans in 2008  

(column %) 

 

Focus of main holiday in 2008 

 

social 

recreation / 

wellness beach 

cultural  

inputs 

Yes 34 29 28 25 

No, no impact on travel plans 37 39 39 41 

No, no changes in cost of living 26 29 29 32 

DK/NA 3 2 3 2 

Base: respondents who had made at least one holiday trip in 2008 
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Type of impact in the cost of living on travel and holiday plans in 2008 

 

Respondents who said that changes in the cost of living had influenced their travel plans in 2008 were 

asked to provide details. Nearly 4 in 10 (38%) of these respondents said changes in the cost of living 

meant that they had not gone on holiday in 2008. One-third (34%) said that they had reduced their 

holiday expenditures and 22% said they had shortened their usual amount of time spent on holiday. 

Type of impact of changes in the cost of living on travel 
and holiday plans in 2008

38

34

22

7

It meant that I took no holidays at all

It had an influence on how much I spent 
on travels

It influenced the length of my 
trips/holidays

DK/NA

Q12a. How did it impact your 2008 travel / holiday plans ? 
%, Base: respondents who reported an impact of changes in the cost of living on travel /holiday planes in 

2008 , EU27

 
Approximately 6 in 10 Hungarian, Bulgarian, Romanian and Slovak respondents and more than half 

(56%) of Portuguese respondents ï who said that changes in the cost of living had influenced their 

travel plans ï said this meant that they took no holidays at all during 2008. This is in accordance with 

the fact that respondents in the former countries were among the most likely to cite financial reasons 

for not having gone on holiday in 2008 (see chapter 2). 

 

Respondents in Cyprus, Latvia, Estonia, Denmark and Luxembourg were the most prone to answer 

that they had spent less money on holiday during 2008 as a consequence of changes in the cost of 

living (between 47% and 51%). Czech and Greek interviewees, on the other hand, were the most 

likely to have simply reduced the length of their holiday trips in 2008 (both 35%).   

Changes in cost of living had an influence on how much I spent on travels
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Older respondents, those with lower levels of education, rural residents, manual workers and non-

working respondents were more likely than their counterparts to say that changes in the cost of living 

meant that they had not gone on holiday in 2008. For example, while half of the least-educated 
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respondents mentioned this type of impact, the most-educated respondents were half as less likely to 

select this response (25%). Younger respondents, the more highly-educated respondents, city dwellers, 

the self-employed and employees, on the other hand, more frequently said that changes in the cost of 

living had meant that they had spent less whilst on holiday or had shortened their usual holiday. (For 

more details, see Annex Table 14b) 

 

4.3 How EU citizens would save on their holiday budgets  
 

When asked how EU citizens would make savings on their holiday budget, if necessary, a quarter 

(23%) said they would save money by travelling during the low season instead of the high season and 

a fifth (20%) said they would change their holiday destination, i.e. they would consider staying closer 

to home.  

 

Smaller proportions of EU citizens said they would save on accommodation (15%) or the type of 

transport (8%). One in eight (12%) would consider changing the timing of their booking (e.g. make a 

last-minute booking). Finally, a fifth of respondents did not know how they would make savings on 

their holiday budget.  

How EU citizens make saving s on their holiday budget s

23

20

15

12

8

22

On the timing of the holidays (low season)

On the destination (i.e. the distance I would 
consider travelling)

On accommodation

On the timing of booking (e.g. a last-minute 
decision)

On the type of transportation

DK/NA

Q13. If you had to make saving s on your holiday budget, where would you save ? 
%, Base: all respondents, EU27

 
In all EU Member States, a significant number of respondents did not know how they would ï or 

could ï save money on their holiday budget; this question was again especially difficult for Bulgarian 

respondents (51% gave a ñdonôt knowò response). Other countries with a higher level of ñdonôt knowò 

responses were Belgium (33%), Italy and Estonia (both 30%), Lithuania (29%) and Romania (28%). 

 

Focusing solely on respondents who answered this question, it was noted that in half of the Member 

States, a relative majority said they would make savings by changing the timing of their holidays; the 

Irish and Slovenian respondents were the most likely to select this response (30% and 29%, 

respectively).  

 

Respondents in Finland, Cyprus, the Czech Republic, the UK, Sweden and Lithuania, on the other 

hand, more frequently said they would save money by changing their holiday destination (between 

25% and 31%). In these countries, the proportion of respondents selecting this response was higher 

than the proportion who said they would change the timing of their holiday.   

 

In three countries, a relative majority of respondents said they would consider looking for cheaper 

accommodation options: 24% in Romania, 23% in Hungary and 20% in Estonia.  
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How EU citizens make saving s on their holiday budget
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Q13. If you had to make saving on your holiday budget, where would you save ?  
%, Base: all respondents, by country

 
The largest differences across socio-demographic groups were observed in the proportion of ñdonôt 

knowò responses. It appeared that older respondents, those with lower levels of education and non-

working respondents found it more difficult to answer this question. For example, 25% of the over 54s 

gave a ñdonôt knowò response compared to 11% of the 15-24 year-olds. It was seen in chapter 1 that it 

was exactly these groups of respondents who were less likely to have travelled for private reasons 

during 2008. 

 

Focusing solely on the respondents who did answer this question, some of the differences that 

appeared were that younger respondents were more likely to consider saving on transport or that 

manual workers more frequently selected saving on accommodation. (For more details, see Annex 

Table 15b) 

 

4.4 Types of holiday trips that would the first to be  cancelled if savings 
we re needed  
 

If EU citizens had to make savings on travel plans and holidays, they would be most willing to give up 

a winter holiday (42%). Only 12% would be ready to cancel their summer holiday and 17% would 

give up short-stay trips. Finally, one-fifth (19%) said they would not give up any kind of holiday and 

11% did not know which holiday they would give up first. 

Type of holiday s EU citizens would give up first to 
make saving s on travel plans and holidays

42

12

17

19

11
Winter holidays

Summer holidays

Short-stay trips

None (I would not give up 
any trip at all)

DK/NA

Q14. If you would have to make savings on your travel plans and 
holidays, what kind of holidays or trips would you be prepared to 

give up or to reduce first ? 
%, Base: all respondents, EU27
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A relative majority of respondents in all Member States ï except for Finland, UK and Bulgaria ï said 

they would be most likely to give up their winter holiday when trying to save money on their travel 

budget; the proportion selecting this type of holiday ranged from slightly less than 3 in 10 respondents 

in Finland, the UK, Bulgaria, Romania and Ireland (28%-29%) to almost twice as many respondents in 

Slovenia (57%). Respondents in Finland and the UK were as likely to state that they would not cancel 

any type of holiday (32% and 30%). More than 4 out of 10 respondents in Bulgaria, did not know 

which holiday they would give up first. 

 

The proportion of respondents who answered that they would give up summer holidays was less than 

one-fifth in all countries (ranging from 5% in Bulgaria to 19% in Sweden and Ireland). The proportion 

that would reduce the number of short-stay trips or give them up in order to save money was slightly 

higher in most countries (ranging from 10% in Bulgaria, Italy and Estonia to 26% in Ireland). 

 

Type of holiday s EU citizens would give up first to make saving s on travel plans
and holidays
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Q14. If you would have to make savings on your travel plans and holidays, what kind of holidays or trips would you 
be prepared to give up or to reduce first ? 

%, Base: all respondents, by country

 
The socio-demographic group analysis ï once again ï showed that older respondents, those with lower 

levels of education and non-working respondents found it more difficult to answer this question. For 

example, 21% of the least-educated respondents gave a ñdonôt knowò response compared to only 7% 

of the most-educated respondents. (For more details, see Annex Table 16b). 

 

 

4.5 Types of holiday leisure activities that would be given up first  
 

When asked which holiday leisure activities EU citizens would give up first if  savings were needed 

when they were actually on holiday, the largest proportions of interviewees selected shopping and 

beauty or wellness treatments (both 23%). One in six (16%) said they would reduce visits to 

restaurants and bars to save money while on holiday, and approximately one-tenth would try to save 

money on entertainment or sports activities (9% and 8%, respectively). 

 

Finally, 8% would reduce none of the listed leisure activities, while a similar proportion would try to 

save money by reducing all types of activities (as listed in the survey).  
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Holiday l eisure activities that EU citizens would reduce
most to save money when on holiday

23

23

16

9

8

8

7

6

Shopping

Beauty/Wellness treatments

Restaurants and cafes

Entertainment (movies, theatres)

Sports and other activities

None (I would not reduce any)

All of these

DK/NA

Q15. When you are actually on holiday, what kind of leisure spending are 
you willing to reduce the most ? 

%, Base: all respondents, EU27

 
The chart on the following page shows ï for each country ï the most frequently mentioned holiday 

leisure activities that respondents would consider reducing. A first glance shows that interviewees in a 

majority of EU Member States selected the same leisure activities: they were most willing to reduce or 

give up shopping, beauty/wellness treatments and visits to restaurants and cafes while on holiday. For 

example, 27% of Slovak respondents selected ñbeauty or wellness treatmentsò (in 1
st
 position), 20% 

mentioned ñshoppingò (in 2
nd

 position) and 19% selected ñrestaurants and barsò (in 3
rd
 position). 

 

The most notable exceptions to this pattern were ï once again ï Portugal, Bulgaria, Romania, Hungary 

and Latvia; in these countries, more than a tenth of respondents said they would give up or reduce all 

types of activities when trying to save money while on holiday.  

Holiday l eisure activities that EU citizens would reduce most to save money when 
on holiday (TOP3 considerations)
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Older respondents, those with lower levels of education and non-working respondents were not only 

again more likely not to answer this question, they were also more likely than their counterparts to say 

that they would give up or reduce all types of activities when trying to save money while on holiday. 

For example, while 5% of the most-educated respondents gave this response, this proportion was twice 

as high for the least-educated respondents (11%). 

 

 

5. Considerations when planning a holiday and choosing a 
destination  

5.1 Sources of information used when making holiday plans  

 

When respondents were asked to define the primary information source they used when choosing a 

holiday destination, they opted for recommendations of friends and colleagues as a matter of 

priority; almost 3 in 10 (29%) chose this subject. About one in five respondents (22%) said they used 

the Internet and almost the same percentage mentioned personal experience (19%). About 1 in 10 

respondents considered that travel/tourist agencies were the best sources (11%). All other sources 

were chosen by 5% or less of interviewees. 

 

Respondents were also asked which source they would choose as a second priority in their country. 

Adding up the percentages of the first and second selections, we found that the above ranking of 

information sources remained the same at the EU level. 

 

Fifty-seven percent of respondents thought that recommendations of friends and colleagues should be 

given the first or second priority in their country. Using the same logic, the Internet was considered to 

be the main source by 38% of respondents, and a lower proportion (31%) mentioned personal 

experience. Other ratings were travel/tourist agencies (22%), non-commercial brochures (e.g. those of 

a regional tourism association, or similar, 14%), commercial guidebooks (12%) and the media (just 

9%). 

 

Information sources when deciding about holidays

57

38

31

22

14

12

9

29

22

19

11

5

5

3

5

Recommendations of friends and colleagues

The Internet

Personal experience

Travel / tourist agencies

Catalogues, brochures (non-commercial)

Guidebooks and magazines (commercial)

Media (newspaper, radio, TV)

DK/NA

in total

most important

Q19a. From the following information sources, which one do you consider to be 
the most important when you make a decision about your travel / holiday plans ? 

Q19b. And what is the second most important?
%, Base: all respondents, EU27, DK/NA shown for the first option only
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Which information source do you consider to be the most 

important when you make a decision about your 

travel/holiday plans? (%, first and second choice combined) 

  

Preferred holiday 

destinations
3
 

 

Traditional, 

well-known 

Non-

traditional 

Personal experience 34 26 

Friends and colleagues 60 58 

Guidebooks and magazines 

(commercial) 11 15 

Catalogues, brochures (non-

commercial) 15 15 

The Internet 37 47 

Travel / tourist agencies 24 23 

Media (newspaper, radio, TV) 9 10 

DK/NA 2 1 

 

 

 

Approaches of traditional vs. non-traditional holidaymakers 

 

As seen above, Europeans generally prefer non-institutional sources of information: the three most 

preferred sources (recommendations of friends and colleagues, the Internet and personal experience) 

are ï in part or totally ï independent of any particular or general business interests of the tourism 

industry.  

 

The table above shows that those respondents with a preference for ñoff the beaten trackò holidays rely 

heavily on the Internet: almost half of these respondents said they seek information online vs. just over 

a third of more ñtraditionalò holidaymakers. The Internet has clearly become the most influential 

information source, of a non-personal nature, for holiday planning. 

 

Analysing respondentsô choices by the focus of their main 2008 holiday, we see that travel agencies 

are the preferred sources of (institutional) information. Holidaymakers who prefer a holiday with a 

cultural focus indicated that they rely on information obtained from travel agents (see table below). 

Guidebooks, however, are given slightly more preference by those who favour non-traditional 

destinations (15% mentioned these either in the first or second place, versus 11% of those who like to 

travel to more conventional destinations) and also by those who look for cultural experiences during 

their vacation (18%). 

 

                                                      
3
 For a detailed analysis of these attitudes, refer to section 3.4 

Sources of information by desired focus of the holidays  

(column %) 

 

Focus of the main 2008 holiday 

 

social 

recreation / 

wellness beach 

cultural  

inputs 

Personal experience 37 32 30 24 

Friends and colleagues 59 59 60 55 

Guidebooks and magazines (commercial) 10 13 10 18 

Catalogues, brochures (non-commercial) 14 14 15 18 

The Internet 44 48 48 45 

Travel / tourist agencies 18 20 22 25 




